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Welcome to the Palmetto Institute’s second Annual Agricultural Summit.  Richard and I are delighted to be with you not only to celebrate our opportunities but also to discover ways to build a better future for agribusiness and, ultimately, all the citizens of South Carolina.


Please join me in thanking our sponsors:

ArborOne

SC Farm Bureau

SC Launch, An SCRA Collaboration
East Coast Ethanol, LLC

SC Forestry Association

USDA, Rural Development
Palmetto Agribusiness Council

Palmetto Grain Brokerage

SCFB Federation


Your contributions really demonstrate your commitment to agribusiness and the State of South Carolina.  The one thing I know is that achieving progress in our state requires collaboration and without your support, efforts to bring together individuals and groups like we have here today would be more difficult, if not impossible.  I hope everyone will take the opportunity to thank our sponsors individually during the day.

We have outstanding speakers today to lead our discussion but I want to emphasize that the Summit is your event.  Please do no hesitate to ask questions in the allotted times and between our program and lunch and after the meeting is concluded.  I am sure our speakers will be delighted to talk to you individually.


The Summit is a collaboration between the Institute, the many organizations involved today, and each of us individually who have a stake in the economic well-being of South Carolina.  At our first Summit, we got introduced to the real world – an oil-based economy straining against worldwide production capacity and in competition with developing countries and their exploding population and rapid industrial expansion. This competition is consuming oil, food, and other natural resources at ever-increasing rates.  Along with this burgeoning global competition we were reminded of the issues surrounding climate change and how it is impacting our world.  It is not a pretty picture but the challenges of growing worldwide competition, global warming, and dependence on foreign oil present our state with enormous possibilities.  We also discovered that the economic engine which can most rapidly gear up to drive this effort – the Agribusiness Cluster – has not been given the credit it deserves or the support necessary to take advantage of this opportunity.  As a result of the first Summit, we all left with a more enlightened view of the world in which we now live and a sense of hope for the opportunities to grow the Agribusiness Cluster.

Today, a year later, I am proud to say we have made progress.  The Institute, through its Agriculture Advisory Committee, has launched a comprehensive review of the agriculture cluster.  A new branding campaign has been started by the Department of Agriculture and legislation was passed giving tax credits and incentives for a number of projects designed to lessen our dependence on foreign oil.  The goal of these legislative efforts is to address climate change, and foster continuing research opportunities for the discovery of new and alternative fuels from biomass.  And, most importantly, more people are becoming aware of these issues and the role agribusiness must play to address them.  All of a sudden local products are not as expensive, they are safer, and, of course, they are “fresher, more juicy, and sweeter” than imported products.  Hugh and David, your branding is working

The challenge for us now is to develop an overall strategy for our efforts.  One does not succeed by happenstance.   There needs to be a roadmap for the direction we must take.  This clear path will lead us directly to added value for our products and services, and will help our rural communities to become full partners in the comprehensive effort to build a lasting future for our state.  Branding is just the beginning – we need plans for processing facilities and larger markets for our fresh, sweet, juicy products.  Tax incentives are needed but not in the manner of the legislation passed last year.  Any additional tax incentives must, however, be part of an overall review and re-crafting of our statewide tax structure. To do otherwise will perpetuate the cycle of tax breaks for everything without sufficient funding to make them effective for a long-term economic strategy.  We need incentives for what we do best and what gives us the biggest bang for our buck.  We cannot be the Christmas tree for everyone – our state is too small – our resources too limited.  We must have priorities that give us the best chance for success.  We also need to support the research that gives South Carolina the best chance to participate in the development of alternative fuels.  While we cannot compete with some of the major projects going on at the major research universities, we can be determining what indigenous resources we have that can be used for alternative fuels.
Last year, Richard told us South Carolina was in an excellent position to compete in the global economy with our agriculture base but only if we had the right strategy.  So as we listen to our speakers today, think about what our strategy should be.  Think about the questions we need to answer and the direction we need to take to develop a strategy that makes our state more competitive.  Hopefully, after we finish our Summit, we will be in a better position to develop such a strategy.  Of all the clusters we are working on today – ICAR, the hydrogen cluster and Innovista, tourism, aviation, nuclear – of all of these, the agribusiness cluster may be the one that can have the quickest, most dramatic impact on our economy.  But, it will only be successful if we have a thoughtful, innovative strategy to implement it.  Our role today and after we leave is to make sure we have that strategy.  We need to heed the words of the noted computer scientist Prof. Alan Kay when he said, “The best way to predict the future is to invent it”.
Before we begin, however, we need to hear from one of our strongest supporters for South Carolina agricultural products.  He may not have made it on the presidential ballot but he remains our favorite son – Stephen Colbert.
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